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Wendy Mckenzie: FT Guideto Using and Interpreting Company Accounts (The FT Guides) before purchasing
it in order to gage whether or not it would be worth my time, and all praised FT Guide to Using and Interpreting
Company Accounts (The FT Guides):

0 of 0 people found the following review helpful. Five StarsBy CustomerReally informative and easy to understand,
great read.0 of 0 people found the following review helpful. Good OverviewBYy Brad CroweAlthough not a complete
Finance degree, thisis a great book for professionals looking to learn more about their businesses finances.

The Financial Times Guide to Using and Interpreting Company Accountsis designed for the non-accountant manager,
investor or entrepreneur who is expected to have financial knowledge but may not have accounting training.

nbsp; nbsp;Wendy McK enzie approaches the project viathree key points: What information will | find in these
accounts?; How do | analyse the accounts?; How can | use my analysis? nbsp;Using publicly available actual
accounts, the book begins by covering the Isquo;numbersrsguo; from company accounts then moves on to information


http://f3db.com/pub/links.php?id=B00H83R19U

such as the financia review and then explains the logic of the accounts. To help with the interpreting of the numbers
Wendy shows the reader how to understand issues such as cash flow, what thiswill tell you about a company, how to
consider a competitorrsguo;s accounts and how to perform ratio calculations to help with company analysis.

From the Back Cover The Financial Times Guide to Using and Interpreting Company Accounts is designed for the
non-accountant manager, investor or entrepreneur who is expected to have financial knowledge but may not have
accounting training. nbsp; nbsp; Wendy McKenzie approaches the project via three key points: What information will
| find in these accounts?; How do | analyse the accounts?; How can | use my analysis? nbsp; Using publicly available
actual accounts, the book begins by covering the Isquo;numbersrsquo; from company accounts then moves on to
information such as the financial review and then explains the logic of the accounts. To help with the interpreting of
the numbers Wendy shows the reader how to understand issues such as cash flow, what thiswill tell you about a
company, how to consider a competitorrsquo;s accounts and how to perform ratio calculations to help with company
analysis. About the AuthorWendy McKenzie is the founder and manager of McKenzie Training Associates.
Shersquo;s worked both in the City and in arange of other companies and financial organisations.



